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Eyewear, a neverending italian story
ITALIAN EYEWEAR OUT TO CONQUER BERLIN
The Italian Association of Optical Goods Manufacturers, in collaboration with the Italian Ministry for Economic Development and the Italian Trade Commission, is proud to present the exhibition that hosts more than one-hundred eyeglasses – historical and modern – and traces the evolution of eyewear from its origins to the latest fashion trends.
Paying true homage to the excellence and design of “made in Italy” eyewear
After Istanbul, the exhibition entitled “Eyewear, a never ending Italian story” arrives in Berlin, at the Me Collectors Room, as part of a bigger project to promote Made in Italy, featuring leaders in Italian Style, from apparel to footwear, with handbags, jewellery, leather goods, 
and eyewear in between!
Berlin, September 1, 2011 – Today marks the inauguration in the ME Collectors Rooms, one of the best-known galleries on the exhibition scene in Berlin, the exhibition entitled “Ein Ausflug in die Italienische Mode”, truly a “journey” into Italian fashion in 6 thematic exhibitions, each featuring one of the key sectors of Italian style. Among these is also eyewear, as narrated by the exhibition “Eyewear, a never-ending Italian Story”, promoted by the Ministry for Economic Development and created by the Italian Trade Commission (ICE) in collaboration with the Italian Association Of Optical Goods Manufacturers (ANFAO), with an overview of the history of eyewear from its origins up to the present day, an era of successes that have allowed it to number among the most highly valued sectors of excellence on international markets. A retrospective exhibition that, in addition to narrating the fascinating story of eyewear, underscores the quality, production excellence and innovative design that have always been the strong points of the “Made in Italy” sector. 
«This exhibition is a chronological themed journey through the history of eyewear from the Middle Ages to the 21st century, when it became a genuine object of desire», explains Vittorio Tabacchi, vice president of ANFAO, president of EUROM (European Federation of Optical industries) and president of the Eyeglasses Museum of Pieve di Cadore. «Once mere prosthesis, eyeglasses have evolved into stylish accessories, elegant complements, the expression of expertise and tradition that in Italy achieved undisputed supremacy while maintaining strong continuity between their origins and the shapes of the most forward-thinking models of the moment.»
Eyewear is the real protagonist and there are almost one hundred examples on display - about twenty historical items from the Vascellari private collection and eighty or so modern models - which represent the excellence of Made in Italy eyewear. It is an evocative story, a journey through time created to enchant a German public that has always been very attentive to Italian products. An exhibition that offers a firsthand experience of Italian eyewear, its creativity, its penchant for experimenting with shapes and materials, a combination that has always been successful and has enabled us to captivate the entire world. «The German market is one of the reference areas for our exports,» comments Tabacchi. «During the 12 months of 2010, exports of Made in Italy eyewear to Germany totaled +6.2%, of which +5.3% for sunglasses and +7.4% for frames». Germany represents 5% of our total exports which, in terms of value, is equal to over 106 million euros. «It is, therefore, particularly important to be here today in an exclusive context and with the participation of the major segments that epitomize the excellence of Made in Italy – apparel, footwear, handbags and, of course, eyewear,» concludes Tabacchi. 
The exhibition was studied to exalt the uniqueness of each piece, from the oldest to the most modern: the true stars will be the eyeglasses themselves, as an Italian legacy and treasure chest of tradition, of attention to detail and a creative know-how that is the only one of its kind. A chronological-thematic itinerary has been created to accompany the visitor on a journey through the ages: the eyeglasses displayed narrate their origins and history, the modernity of some of the historic pieces, and the strong tradition of the modern ones. The exhibition will document the evolution of this object that, over the centuries, has become a necessary accessory, inexorably linked to the fashion system and its dynamics. 
The design of the exhibition, based on white and an ingenious use of light, is the brainchild of Architect Marco Cavallè and the Studio of Architecture and Design - Studio14 (Milan, Italy): numerous “modular” display cases were used to maximize the visibility of the product and facilitate the “creation” of an itinerary that would “narrate” the history of eyewear from its origins until today, projecting itself towards the future. The choice of white and the strong presence of lights were strategic choices to enhance the silhouettes and colors of the eyewear, making it the real protagonist of this event. 

The exhibition is to be inaugurated today, September 1, 2011 at 6 pm with an official ceremony and will be open to the public from September 2-16. The ceremony will include the greetings of the Ministry for Economic Development, of the Italian Ambassador in Berlin, of a representative of the city of Berlin, and Representatives of partner Associations in this project.
Italian Association of Optical Goods Manufacturers (ANFAO)

This association is active on several national and international fronts: it supports any action aimed at increasing and improving competitiveness, innovation, and internationalization. It plans measures that aim to identify potential markets and reinforce those already consolidated. To this view, it has established a strong collaboration with the Italian Ministry for Economic Development and ICE. The association is active in the defense and promotion of “Made in Italy” products, the fight against counterfeiting, the promotion of a transparent and constructive dialogue among all market players, www.anfao.it.
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